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FOR IMMEDIATE RELEASE 

March 4, 2013 

Research finds vibrant youth potential in world’s 

youngest nation, Uganda 

Published by BRAC in partnership with The MasterCard Foundation, a new report 

recommends development programs shift toward a wider, more integrated approach 

to youth development 

BRAC, a global development organization, announces the release of a major report on 

youth in Uganda whose findings are likely to be relevant for any developing country 

confronting a demographic “youth bulge.”  

“Problem or Promise: Harnessing Youth Potential in Uganda,” published by BRAC 

Uganda in partnership with The MasterCard Foundation, an independent, Toronto-

based foundation focused on youth education and microfinance, assesses the 

vibrancy of youth in the country with the world’s lowest median age.  

BRAC’s internal research and evaluation unit reached out to every corner of Uganda, 

using focus groups, case studies, and a survey of over 5,000 people aged 15 to 30, 

from all settings and walks of life. 

Uganda is the world’s youngest country. The median age of the population is 14, and 

57% of the country’s population of 34.5 million is under the age 18. It also has the 

highest prevalence of poverty among its youth.  

Yet despite the massive size of Uganda’s youth population, prior to this report, little 

was known about the experiences, perceptions and realities of a generation now 

negotiating a transition to adulthood under difficult circumstances.  

Some of the report’s key findings:  

 Insufficient job creation has contributed to high under- and unemployment rates 

amongst Ugandan youth. Negative stereotypes associated with youth, coupled 

with tribal and political connections governing access to jobs, are common 

obstructions to finding employment 



 
  

 Although the process of schooling often makes Ugandan young people feel 

valued and respect, formal primary education actually offers few financial 

returns on its own in its current format. In fact, youth completing higher 

secondary education earn the same amount as those with no education at all. 

Likewise, no significant difference in financial returns is recorded for those 

attending private school (constituting about 23% of those surveyed) 

 The vast majority of Ugandan youth are or have been economically active, with 

85% having participated in income generating activity, yet they struggle to find 

secure, regular or well-paid work 

 There is huge hunger for entrepreneurship among young people, who see self -

employment as a way out of poverty 

 Despite the availability of vocation training, there is still demand for relevant 

vocational training and financial services for youth. Among surveyed youth, 32% 

had received some skills training (37% for men, 27% for women) but 27% of 

trained youth were unable to use the skills they had learned 

 Transactional sex is all too common among young women, who blame poverty 

and a lack of family support as the cause of their behavior 

 Less than 40 percent of Ugandan youth say they feel confident about their 

sexual and reproductive health knowledge 

These insights into the social and economic lives of youth in Uganda lead to 

recommendations for a more holistic, integrated set of youth development programs 

that address the multiple constraints that young people face – moving beyond, for 

instance, a single pronged focus on a narrow area such as vocational training.  

“Difficulties securing employment are much more complex than simply a lack of skills, 

and while the strong vocational training base in Uganda is equipping many young 

potential entrepreneurs with skills for self-employment, this is not enough, on its own, 

to ensure positive outcomes,” the report states. “Addressing the multiple constraints 

to employment, including access to finance, guidance and mentorship, linkages with 

employers, and business skills, amongst others, will help a greater number of youth to 

utilize their skills in productive employment.” 

“Problem or Promise: Harnessing Youth Potential in Uganda” offers case studies of 

young Ugandans whose hard work, supported by peer networks, microfinance and 

training, has translated into success. “Now is the time for greater focus on and more 

comprehensive programs for youth development so that these aspirations can be 

turned into realities, assisting a much greater number of youth to become productive, 

happy and healthy citizens of Uganda.” 

The report is available online at www.brac.net/content/uganda-youth-watch. 
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ABOUT BRAC 

BRAC is a development success story, spreading solutions born in Bangladesh to 10 

other countries around the world. From humble beginnings in Bangladesh, it is now 

the largest development organization in the world. Organizing the poor using 

communities’ own human and material resources, it catalyzes lasting change, creating 

an ecosystem in which the poor have the chance to seize control of their own lives. It 

does this with a holistic development approach geared toward inclusion, using tools 

such as microfinance, education, healthcare, legal services, community empowerment 

and more.  

BRAC’s work now touches the lives of an estimated 126 million people, with staff and 

BRAC-trained entrepreneurs numbering in the hundreds of thousands. BRAC is a 

global movement bringing change to 11 countries in Asia, Africa and the Caribbean. 

BRAC USA is an independent, affiliated 501(c)3 organization based in New York.  

For more information on BRAC, go to http://www.brac.net.  

ABOUT THE MASTERCARD FOUNDATION  

The MasterCard Foundation is an independent, global organization based in Toronto, 

Canada, with more than $6 billion in assets.  Through collaboration with partner 

organizations in 49 countries, mostly in Africa, it is creating opportunities for all people 

to learn and prosper. The Foundation's programs advance microfinance as well as 

youth education. Established in 2006 through the generosity of MasterCard Worldwide 

when it became a public company, the Foundation is separate and independent from 

the company. Its policies, operations, and funding decisions are determined by its own 

Foundation Board of Directors and President and CEO. For more information on the 

Foundation, please visit www.mastercardfdn.org. 
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